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Until now, Toronto-based Tayco has existed almost under the radar. Manufacturing panel systems, casegoods, and seating, the
company has long competed with some of the industry s top names quietly. Butin 2007 Tayco will de nitely be making a little
more noise.

Lately referred to as our industry s best-kept secret, Tayco has undergone a transformation by launching a new brand, a new
product, and fresh new showrooms in Toronto and Chicago no small feat for a company that began its inventory with a single
acoustic panel, over thirty years ago.

We re proud to be where we are, says Phil Philips, Tayco s president and founder, but there is always room to grow,
innovate, and educate the industry about who we are and what we can do.

Recently, Interior Design Magazine featured Tayco s newly launched designer post-and-beam system, Up (November, 2006)
which won a Best of NeoCon Silver award last June. For the rst time in 30-years, this independently owned operation is getting
some of the recognition it deserves.

Its great to be recognized within the industry, says Philips, but its not the end goal for us. Our real objective is to let our
customers know that they can depend on us for great products and service.

Thinking about how people work and live inspired the company s new motto  work well  and was also the inspiration behind
its new charitable campaign, Pull Up a Chair. The campaign will see that a portion of every chair sold from the Tayco Seating line
will go towards helping to nd a cure for breast cancer, while creating awareness amongst Tayco s dealer network and customer
base.

Offering clients comfort at work is what drives us, says Phil Philips, it represents our brand. We feel our Seating line is the best

t for this campaign because it offers our customers the opportunity to help support a good cause from the comfort of their
chair. Taycos Seating line made a fresh appearance at last June s NeoCon and will again feature new fabrics and applications at
the 2007 show.



Planning for a full-market launch of the Up product March, 2007 presently available in select markets Tayco will be opening
its doors to the Architecture and Design community for the rst time. We ve had great relationships with local designers in
the past, says the president, going forward, our focus will be to strengthen that channel and offer the A&D not just beautifully
designed products, but also ones that offer signi cant value, too."

Tayco s humble beginnings of a single acoustic panel are now thirty years behind, cemented in the company s past. For Phil
Philips, what remains the same however is the company s grass roots approach to the customer experience, Everything we
make, we make with our customer in mind, and that s ultimately our message.
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